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How it works
CONTINUOUS HOLISTICRELIABLE

HUNDREDS OF THOUSANDS 
OF 
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24/7/365 AND HISTORICAL 
DATA
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VISITORS’ ORIGIN 
destinations

TOURISM TRENDS

POINTS OF INTEREST

Crowd volume 
DEVELOPMENT

AREA COMPARISONS

Inhabitants vs commuters

Seasonality trends

IDENTIFYING 
EVENTS

EVENT VISITOR 
VOLUMES

EVENT goers origin 
destination

ACTIVITY in the area
• Communicate development

• Identify areas which require 

actions

• See the impact of 

development projects

• Identify needs for improving 
accessibility

INHABITANTS TOURISTS

UNDERSTAND YOUR MUNICIPALITY BETTER

EVENT IMPACT
• Identify overall event activity

• Compare event impact

• Choose which event to support to 

enable optimal event mix

TOURISM 
DEVELOPMENT
• Profile the tourists and 

points of interest

• Target the marketing to 

right groups

• Measure the impact of 

marketing efforts





TRANSPORTATIONURBAN PLANNING

- City of Oslo emergency 

unit

- -Local behavior of 

inhabitants (Aabenraa)

- City centre activitiy: 

impact when re-opening 

society

EVENTS & TOURISM

Kalmar

Covid tourism

Marketing ROI
- Data to support 

infrastructure decisions

Working from home - how 

will this affect commuter 

behavior

-Optimizing bus operations
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LET’S KEEP IN TOUCH

Summary

Know your questions

Privacy by design

Start with

use cases

Book a demo

Easy to use; even if 

you’re not a data 

scientist




